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The national year-on-year CPI increased by 2.08 percent in May 2024 compared to last year. The food index increased by 0.12 percent and the non-food index decreased by 0.57 percent. Except for the communication and education major divisions, there has been an increase in the indices for all major divisions. The index for food and non-alcoholic beverages increased by 2.23 percent. The index for health increased by 3.43 percent and that of alcoholic beverages and betel nuts increased by 3.27 percent. The index for communication and education decreased by 2.7 and 1.32 percent respectively.


[bookmark: _Hlk168069539][bookmark: _Hlk152431704][bookmark: _Hlk141698103]The national month-on-month CPI in May 2024 decreased by 3.10 percent from April 2024. Except for the communication major division whose index increased by 6.42 percent, all other indexes decreased. The CPI of food decreased by 2.9 percent and that of non-food decreased by 2.68 percent. The index of food and non-alcoholic beverages decreased by 3.37 percent and that of transport decreased by 3.94 percent. Housing and utilities index decreased by 5.87 percent from April and alcoholic beverages and betel nuts decreased by 1.93 percent. 
 Annual inflation rate



The prices of household goods and services increased by 4.23 percent from 2022 to 2023. This was a drop of 1.41 percentage points compared to a 5.64 percent increase in 2022. There was a lower rate of increase in the non-food items by 4.44 percent compared to a 7.10 percent increase in 2021. 
In 2023, among the twelve major groups, health recorded the highest increase with 12.47 percent. The lowest increase was recorded for transport with 0.85 percent. Except for the index of communication, which decreased by 1.06 percent, the annual CPI for all other divisions increased. There is a noticeable increase in indices of food and non-alcoholic beverages, housing and utilities, health, recreation and culture, education, and even restaurants and hotels. The CPI for alcoholic beverages and betel nuts increased by 3.46 percentage points, and housing and utilities increased by 3.11 percentage points. The index for health increased by 8.27 percentage points and that of recreation and culture increased by 4.36 percentage points. Similarly, transport saw a huge decrease in the index by 11.74 percentage points from 2022 to 2023. 




 




Graph 1: National percent change by Division
    

Table 1: National Index (2023-24 = 100)	

	Division
	Weight (%)
	Dec-23
	Jan-24
	Feb-24
	Mar-24
	Apr-24
	May-24

	All item
	100.00
	  100.98 
	  100.90 
	  101.02 
	  101.09 
	  102.61 
	99.43

	Food
	45.95
	    99.70 
	100.05 
	    99.80 
	    99.38 
	  102.58 
	99.55

	Food and non-alcoholic beverages
	42.78
	    99.71 
	100.07 
	    99.82 
	    99.30 
	  102.63 
	99.05

	Alcoholic beverages and betel nuts
	3.17
	    99.55 
	99.78 
	    99.48 
	  100.53 
	  101.97 
	100.00

	Non-food
	54.05
	  100.40 
	99.74 
	  100.04 
	    97.79 
	  102.63 
	99.88

	Clothing and footwear
	9.17
	    99.97 
	100.00 
	  100.00 
	    99.79 
	  101.26 
	100.00

	Housing and Utilities
	11.57
	    99.78 
	100.01 
	  100.40 
	    93.47 
	  106.23 
	100.00

	Furnishings, household equipment, and routine household maintenance
	4.44
	  100.13 
	100.00 
	  100.00 
	    99.85 
	  101.06 
	100.11

	Health
	0.81
	    99.12 
	100.00 
	  100.00 
	    99.95 
	  101.81 
	100.00

	Transport
	15.63
	  100.53 
	99.11 
	    99.85 
	    98.67 
	  102.90 
	98.85

	Communication
	3.25
	  105.58 
	100.00 
	  100.00 
	  101.63 
	    93.96 
	100.00

	Recreation and Culture
	2.30
	  100.42 
	100.00 
	  100.00 
	    98.26 
	  101.42 
	100.00

	Education
	1.35
	  100.00 
	100.00 
	  100.00 
	    96.24 
	  103.57 
	98.36

	Restaurants and hotels
	3.62
	  100.47 
	100.00 
	  100.00 
	    96.99 
	  103.09 
	100.00

	Miscellaneous goods and services
	1.92
	    97.91 
	100.00 
	  100.00 
	    98.08 
	  104.44 
	100.00


Table 2: National year-on-year percent change

	Division
	Weight (%)
	Dec-23
	Jan-24
	Feb-24
	Mar-24
	Apr-24
	May-24

	All item
	100.00
	4.99%
	4.32%
	4.53%
	4.96%
	4.87%
	2.08%

	Food
	45.95
	0.36%
	-0.23%
	-0.77%
	1.30%
	2.36%
	0.12%

	Food and non-alcoholic beverages
	42.78
	0.16%
	-0.32%
	-0.71%
	1.42%
	2.48%
	-0.25%

	Alcoholic beverages and betel nuts
	3.17
	3.00%
	0.95%
	-1.70%
	-0.36%
	0.78%
	-0.43%

	Non-food
	54.05
	0.87%
	-0.16%
	-0.11%
	-0.93%
	2.08%
	-0.57%

	Clothing and footwear
	9.17
	1.21%
	0.00%
	0.00%
	1.32%
	1.26%
	0.00%

	Housing and Utilities
	11.57
	-0.31%
	0.04%
	0.71%
	2.51%
	5.72%
	-0.28%

	Furnishings, household equipment and routine household maintenance
	4.44
	0.57%
	0.17%
	0.00%
	1.03%
	1.06%
	0.11%

	Health
	0.81
	5.05%
	0.00%
	0.00%
	2.58%
	1.81%
	0.00%

	Transport
	15.63
	0.36%
	-0.72%
	-0.91%
	-5.27%
	1.35%
	-2.46%

	Communication
	3.25
	5.12%
	-0.55%
	0.00%
	1.63%
	-6.04%
	0.00%

	Recreation and culture
	2.30
	2.91%
	0.00%
	0.00%
	1.37%
	1.42%
	0.00%

	Education
	1.35
	0.00%
	2.44%
	0.00%
	-3.76%
	3.57%
	-1.64%

	Restaurants and hotels
	3.62
	2.01%
	0.00%
	0.00%
	-3.52%
	3.09%
	0.00%

	Miscellaneous goods and services
	1.92
	-1.34%
	0.00%
	0.00%
	-1.80%
	4.44%
	0.00%




Table 3: National month-on-month percent change

	Division
	Weights (%)
	Dec-23
	Jan-24
	Feb-24
	Mar-24
	Apr-24
	May-24

	All item
	100.00
	0.41%
	-0.08%
	0.12%
	0.07%
	1.50%
	-3.10%

	Food
	45.95
	1.20%
	0.34%
	-0.24%
	-0.42%
	3.22%
	-2.96%

	Food and non-alcoholic beverages
	42.78
	1.25%
	0.35%
	-0.24%
	-0.53%
	3.35%
	-3.48%

	Alcoholic beverages and betel nuts
	3.17
	0.49%
	0.23%
	-0.30%
	1.05%
	1.44%
	-1.93%

	Non-food
	54.05
	-0.11%
	-0.65%
	0.30%
	-2.25%
	4.94%
	-2.68%

	Clothing and footwear
	9.17
	-0.03%
	0.03%
	0.00%
	-0.21%
	1.48%
	-1.25%

	Housing and utilities
	11.57
	-0.27%
	0.24%
	0.38%
	-6.90%
	13.66%
	-5.87%

	Furnishings, household equipment, and routine household maintenance
	4.44
	0.13%
	-0.13%
	0.00%
	-0.15%
	1.22%
	-0.94%

	Health
	0.81
	-0.88%
	0.89%
	0.00%
	-0.05%
	1.86%
	-1.78%

	Transport
	15.63
	-1.17%
	-1.41%
	0.75%
	-1.19%
	4.29%
	-3.94%

	Communication
	3.25
	5.58%
	-5.28%
	0.00%
	1.63%
	-7.55%
	6.42%

	Recreation and Culture
	2.30
	0.42%
	-0.42%
	0.00%
	-1.74%
	3.21%
	-1.40%

	Education
	1.35
	0.00%
	0.00%
	0.00%
	-3.76%
	7.62%
	-5.03%

	Restaurants and hotels
	3.62
	0.47%
	-0.47%
	0.00%
	-3.01%
	6.28%
	-2.99%

	Miscellaneous goods and services
	1.92
	-2.09%
	2.13%
	0.00%
	-1.92%
	6.49%
	-4.25%



Table 4: Regional and Capital month-on-month percent change for May 2024

	Division
	Central
	Eastern
	Western
	Thimphu

	All item
	0.00%
	-1.10%
	-0.59%
	0.20%

	Food
	0.10%
	-2.19%
	-0.45%
	0.31%

	Food and non-alcoholic beverages
	0.22%
	0.00%
	-0.86%
	0.26%

	Alcoholic beverages and betel nuts
	-0.08%
	-0.33%
	-1.23%
	6.61%

	Non-food
	-0.10%
	0.00%
	-0.14%
	-0.11%

	Clothing and footwear
	0.00%
	0.06%
	0.00%
	0.00%

	Housing and utilities
	0.07%
	0.00%
	-0.01%
	0.00%

	Furnishings, household equipment, and routine household maintenance
	0.37%
	0.00%
	0.00%
	0.00%

	Health
	0.00%
	-3.25%
	0.00%
	0.00%

	Transport
	-1.19%
	0.00%
	-1.09%
	-0.97%

	Communication
	0.00%
	0.00%
	0.00%
	0.00%

	Recreation and Culture
	0.00%
	0.00%
	0.00%
	0.00%

	Education
	0.00%
	0.00%
	-2.68%
	0.00%

	Restaurants and hotels
	0.00%
	0.00%
	0.00%
	0.00%

	Miscellaneous goods and services
	0.00%
	0.00%
	0.00%
	0.00%




Table 5: Annual percent change 

	Division
	Weight (%)
	Percent change
	

	
	
	2017
	2018
	2019
	2020
	2021
	2022
	2023

	All item
	100.00
	4.96
	2.72
	2.73
	5.63
	7.35
	5.64
	4.23

	Food
	45.95
	7.09
	4.93
	3.44
	11.09
	9.38
	3.95
	3.97

	Food and non-alcoholic beverages
	42.78
	7.46
	4.94
	3.64
	11.35
	8.86
	4.16
	3.92

	Alcoholic beverages and betel nuts
	3.17
	2.68
	4.75
	0.94
	7.66
	16.66
	1.16
	4.62

	Non-food
	54.05
	3.56
	1.28
	2.24
	1.24
	5.62
	7.10
	4.44

	Clothing and footwear
	9.17
	3.71
	2.61
	1.72
	3.23
	9.13
	8.21
	6.90

	Housing and Utilities
	11.57
	6.21
	1.41
	2.53
	2.32
	6.26
	5.10
	8.21

	Furnishings, household equipment, and routine household maintenance
	4.44
	1.39
	1.63
	2.56
	2.37
	5.23
	5.75
	4.16

	Health
	0.81
	1.05
	1.96
	2.54
	3.41
	4.34
	4.20
	12.47

	Transport
	15.63
	1.90
	-0.70
	2.72
	0.52
	7.40
	12.59
	0.85

	Communication
	3.25
	0.01
	0.08
	0.23
	-5.75
	-9.90
	-1.46
	-1.06

	Recreation and Culture
	2.30
	1.18
	0.42
	0.33
	0.12
	2.25
	1.79
	6.15

	Education
	1.35
	3.71
	3.31
	1.24
	3.39
	0.66
	1.58
	3.82

	Restaurants and hotels
	3.62
	2.44
	5.79
	5.44
	1.59
	6.41
	3.54
	4.59

	Miscellaneous goods and services
	1.92
	1.98
	2.23
	1.65
	1.02
	6.73
	7.11
	5.80




Chart 5: Purchasing Power of Ngultrum (PPN)



The purchasing power of Ngultrum as measured by CPI is Nu. 57.3 as of May 2024 compared to December 2012. This means, Nu. 100 in May 2024 is worth only Nu. 57.3 at December 2012 prices. The Purchasing Power of Ngultrum as measured by CPI has dropped by 2.03 percent in the last year (from May 2023 to May 2024) due to price increases in the economy. 




Technical notes
Concept and Definition of CPI
The Consumer Price Index (CPI) is a measure of the relative change over time in the prices paid by households for a representative basket of goods and services.   It shows how much, on average, prices of goods and services have increased or decreased from a particular reference period, commonly known as the index reference. 

Scope and Coverage
The CPI covers the goods and services purchased by the households and a sample of representative goods and services are selected using the household expenditure data.  Prices of the sampled goods and services are collected from urban areas in the 20 Dzongkhags on monthly, quarterly, and annual frequency depending on the price volatility of the items. The outlets for data collection are selected based on purposive sampling considering the popularity of the outlet and availability of the items. 
The number of items included in each of the CPI baskets are as follows:

1. National level – 169 items
a. Eastern – 120 items
b. Western – 165 items
c. Central – 144 items
i. Thimphu – 135 items 

 The items in the CPI are classified according to the Classification of Individual Consumption According to Purpose (COICOP) 1999. A total of about 450 outlets are selected for pricing. 

Weights
The weights reflect the relative importance, or share, of expenditure on the individual item out of the total consumption expenditures for all households. It determines the impact an individual item will have on the overall inflation. The weight for the current CPI is derived using the household consumption expenditure data from the Bhutan Living Standard Survey (BLSS) conducted every five years. The current weight is based on BLSS 2022. The weight reference, which refers to the period during which the expenditure data are collected, is 2022.

	 
	National
	Central
	Eastern
	Western
	Thimphu

	ALL ITEMS
	100
	100
	100
	100
	100

	FOOD   
	50.93
	48.48
	53.80
	51.50
	47.94

	Food and non-alcoholic beverages
	47.34
	44.63
	49.86
	48.26
	44.87

	Alcoholic beverages and betel nuts
	3.58
	3.85
	3.94
	3.24
	3.07

	NON-FOOD
	49.07
	51.52
	46.20
	48.50
	52.06

	Clothing and footwear
	5.65
	5.73
	5.87
	5.58
	4.66

	Housing and utilities
	12.50
	12.16
	10.88
	13.75
	16.65

	Furnishings, household equipment and routine household maintenance
	3.50
	3.79
	3.65
	3.78
	3.27

	Health
	0.64
	0.58
	0.45
	0.66
	0.83

	Transport
	9.92
	9.95
	10.11
	9.96
	11.50

	Communication
	4.36
	4.65
	4.45
	4.20
	4.32

	Recreation and culture
	2.56
	3.72
	2.03
	2.71
	2.44

	Education
	0.75
	0.69
	0.41
	0.88
	1.43

	Restaurants and hotels
	2.82
	3.34
	3.24
	2.41
	1.61

	Miscellaneous goods and services
	6.38
	6.92
	5.10
	4.57
	5.36


Figure: New weights for the national, regional (central, eastern, western) and Thimphu

Price reference and index reference

The price reference is the period for which the prices are used as the denominator for the index calculation. The price reference period for CPI is April 2024. 
The index reference period is the period for which the index is set as 100. The index reference period is 2023-2024 (May 2023 to April 2024). 





Index Calculation Formula
The Geometric Modified Young formula is used to calculate the CPI:



	= Expenditure Shares of the Base Period (weight from BLSS)
 	= Current Period Price
	= Previous Period Price
    = Price Relatives


Calculating Percent Changes
Month-on-month percent change measures the average price change between the current month and the previous month and serves as a useful indicator of short-term price movement. 
Year-on-year percent change measures the average price change between the specific months with that of the same month of the previous year. 
Following is an example of computing index point and percent changes:
· Index point change
All item price index				104.50
Less previous price index	           		101.25
Equals index point change	            	3.25
· Index percent change	
Index point change	             		3.25
Divided by Previous Price Index	          	101.25
Equals	            				0.032
Result multiplied by 100		 	0.032 x 100
Equals percent changes	          		 3.2



Year-on-year percent change

May-24	
All items	Food	Food and non-alcoholic beverages	Alcoholic beverages and betel nuts	Non-food	Clothing and footwear	Housing and utilities	Furnishings, household equipment and routine household maintenance	Health	Transport	Communication	Recreation and culture	Education	Restaurants and hotels	Miscellaneous goods and services	2.0768577286856743E-2	2.6929935797970393E-2	2.2314173797389321E-2	3.2739552381659619E-2	2.0663460242725383E-2	3.0668521452252531E-2	5.1150070986725115E-3	1.9069055608335467E-2	3.4287479041493631E-2	2.8914066587400755E-2	-2.7005863642046192E-2	1.6401458936619684E-3	-1.321114647002688E-2	3.4444193108845007E-2	3.7328713263312906E-2	

Month-on-month percent change

May-24	
All item	Food	Food and non-alcoholic beverages	Alcoholic beverages and betel nuts	Non-food	Clothing and footwear	Housing and utilities	Furnishings, household equipment and routine household maintenance	Health	Transport	Communication	Recreation and culture	Education	Restaurants and hotels	Miscellaneous goods and services	-3.0450369075483982E-2	-2.9003454276766819E-2	-3.3675255887923299E-2	-1.9305752111458956E-2	-2.6813001060618399E-2	-1.2472349181338367E-2	-5.8655640541543971E-2	-9.4210495421038643E-3	-1.7779036234734258E-2	-3.935050532289848E-2	6.4231360568150583E-2	-1.4009005848995596E-2	-5.0347814507680604E-2	-2.9942388907510827E-2	-4.2549973315840615E-2	

44670	44700	44731	44761	44792	44823	44853	44884	44914	44945	44976	45004	45035	45065	45096	45126	45157	45188	45218	45249	45279	45310	45341	45370	45401	60.457117340593086	60.708423862315612	60.010497386968972	60.227332977420247	60.036929914278907	59.659478793663858	59.267752633074416	59.240705027500205	58.912106007630527	58.957012786045581	59.16314676850854	58.237708587203635	58.4664223765906	58.46940375476521	57.701459905158941	57.49605663734053	57.159977814072178	56.782021652330037	56.660413986047054	56.427707432527939	56.471193800717089	56.404682550594643	56.365947442934456	55.532761781684762	57.276863412068323	[VALUE]

44700	44731	44761	44792	44823	44853	44884	44914	44945	44976	45004	45017	45047	45078	45108	45139	45170	45200	45231	45261	45292	45323	45352	45383	45436	-5.6114380202187841E-2	-6.1346145505083105E-2	-6.2006811146505525E-2	-5.6496859553917367E-2	-5.7012611357767806E-2	-4.6601931480353742E-2	-4.3905422398162308E-2	-4.2500194450725837E-2	-4.1500081354175933E-2	-4.0953349544161077E-2	-3.0502586455930958E-2	-3.1886524913387393E-2	-3.2927388065620899E-2	-3.6881539086378146E-2	-3.8477226191286795E-2	-4.5349448581820773E-2	-4.7919707158818103E-2	-4.8231348974497212E-2	-4.3992534408540007E-2	-4.7484201845107044E-2	-4.1433117441044831E-2	-4.3291376459545505E-2	-4.7279421030778979E-2	-4.6446655803233705E-2	-2.0346019410254934E-2	59	-4.25%	



Index	45047	45078	45108	45139	45170	45200	45231	45261	45292	45323	45352	45383	45436	97.461260119447374	97.456290530993755	98.753328059016965	99.106121928328903	99.688828047367366	100.35238326644804	100.56776501671152	100.98250414146052	100.90474126697173	101.02372607783256	101.09315035052522	102.6099011948961	99.485391832712565	Year-on-year change (%)	
3.404851679105883E-2	3.8293876177383251E-2	4.001696812533477E-2	4.7503715903638118E-2	5.0331581820496324E-2	5.0675496532197613E-2	4.6016936051145534E-2	4.9851353580789036E-2	4.3224023482259795E-2	4.5250325328247659E-2	4.9625695166501151E-2	4.8709027225276515E-2	2.0768577286856743E-2	




Month-on-month change (%)


45047	45078	45108	45139	45170	45200	45231	45261	45292	45323	45352	45383	45436	-3.911882754066719E-3	-5.0990398108217539E-5	1.3308915422044688E-2	3.5724757458412081E-3	5.8796178046383579E-3	6.6562646193953452E-3	2.1462544610585865E-3	4.1239767502050679E-3	-7.7006284553871051E-4	1.1791795842975279E-3	6.8720760348089287E-4	1.5003497656485837E-2	-3.0450369075483982E-2	

2022	
All item	Food	Food and non-alcoholic beverages	Alcoholic beverages and betel nuts	Non-food	Clothing and footwear	Housing and Utilities	Furnishings, household equipment and routine household maintenance	Health	Transport	Communication	Recreation and culture	Education	Restaurants and hotels	Miscellaneous goods and services	5.6387384167064791	3.9486194015718068	4.1559307503239884	1.1636717526636309	7.0974960659187847	8.2142141293170212	5.1043773949216664	5.7488985306445528	4.1999274191877545	12.589719697066171	-1.456840452829522	1.7858496094738552	1.5770888094503555	3.5378853541928823	7.1076622378684062	2023	
All item	Food	Food and non-alcoholic beverages	Alcoholic beverages and betel nuts	Non-food	Clothing and footwear	Housing and Utilities	Furnishings, household equipment and routine household maintenance	Health	Transport	Communication	Recreation and culture	Education	Restaurants and hotels	Miscellaneous goods and services	4.2280353620202327	3.9665976298555172	3.9191627201398793	4.6241444862263226	4.4400418693720356	6.8976650305630383	8.2118252451865992	4.160928267989239	12.465377306400738	0.84927849478495521	-1.0610334170282676	6.1472304730107119	3.8214091801055172	4.5872031538184865	5.8035185535522782	



PABX: +975-2-333296/334264 Website: www.nsb.gov.bt
PA to Director Tel: +975-2-325402 Fax: +975-2-323069 
PABX: +975-2-333296/334264 Website: www.nsb.gov.bt
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